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RAN-2408000603020011
S.Y.B.Com. (NCF-NEP) (Sem.- III) Examination March - 2026

Marketing : Major (Paper - II)

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.

 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

GUJARATI VERSION

â.1.  k„rnàs DÑf Ap‘p¡ (7 dp„’u L$p¡B‘Z 5)    10
 1. cph k„h¡v$“iugsp iy„ R>¡?
 2. d“p¡rhop“ Ap^pqfs cphr“^p®fZ rhj¡ k„rnàsdp„ gMp¡.
 3. Bh¡ÞV$ õ‘p¡Þkfri‘ iy„ R>¡?
 4. Ap¡“gpB“ h¡QpZ“p b¡ apev$p gMp¡.
 5. AgpcL$pfu dpL£$qV„$N“u ìep¿ep Ap‘p¡.
 6. Nrsiug cphr“^p®fZ “p¡ A’® iy„ R>¡?
 7. h¥rðL$ b°pÞX$ iy„ R>¡?

â.2.  d“p¡rhop“ Ap^pqfs cphr“^p®fZ ìe|lfQ“pAp¡ kdÅhp¡ Dv$plfZ kp’¡.  14
A’hp

 a. âh¡iL$ cphr“^p®fZ rhj¡ QQp® L$fp¡ Dv$plfZ kp’¡.  7
 b. b„X$g cphr“^p®fZ rhNs¡ kdÅhp¡.    7

â.3.  Bh¡ÞV$ dpL£$qV„$N “u k„L$ë‘“p, âL$pfp¡ A“¡ c|rdL$p kdÅhp¡.  14
A’hp

 a. Bh¡ÞV$dp„ õ‘p¡Þkfri‘ rhj¡ gMp¡.    7
 b. B-L$p¡dk® Ål¡fps rhNs¡ kdÅhp¡.    7

â.4.  V|„$L$ “p¢^p¡. (5 dp„’u L$p¡B‘Z 3)    12
 1. cph k„h¡v$“iugsp
 2. [õL$tdN cphr“^p®fZ
 3. ku^u dpL£$qV„$N “p apev$p
 4. kpdprS>L$ Ål¡fps
 5. b°pÞX$“p âL$pfp¡
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ENGLISH VERSION
Q.l.  Answer in brief (Any 5 out of 7)     (10)
 1. What is Price Sensitivity?
 2. Explain Psychological Pricing in brief.
 3. What is Event Sponsorship?
 4. State two advantages of Online Selling.
	 5.	 Define	Non-Profit	Marketing.
 6. What is the meaning of Dynamic Pricing?
 7. What is a Global Brand?

Q.2.  Explain Psychological Pricing Strategies with examples.   (14)
OR

 a. Discuss Penetration Pricing with example.    (7)
 b. Explain Bundle Pricing in detail.     (7)

Q.3.	 	 Explain	the	concept,	types	and	role	of	Event	Marketing.		 	 (14)
OR

 a. Write anote on Sponsorship in Events.    (7)
	 b.	 Explain	E-commerce	Advertising	in	detail.		 	 (7)

Q.4.  Write short notes (Any 3 out of 5)     (12)
 1. Price Sensitivity
 2. Skimming Pricing
	 3.	 Advantages	of	Direct	Marketing
	 4.	 Social	Advertising
 5. Types of Brands


